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ABOUT THE SURVEY

~ Fortune AIQ Advisory Board is an exclusive
community of business leaders who are on
the front lines of the Al revolution.

- The aim of this group is to engage members
in sharing their opinions on Al and other
disruptive innovations that are driving today’s
global business agenda.

- In June 2025, 289 members of the Fortune
AIQ Advisory Board participated in this
survey.

-~ The survey consisted of 8 questions and
aimed to understand how Fortune AlQ
members’ companies are screening job
candidates for Al skills, how they’re training
employees to use Al, and if their Al initiatives
are being deployed or abandoned.
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KEY RESULTS

- Respondents report their companies are
prioritizing Al-related skills when considering
job candidates with emphasis on real-world
industry applications & problem solving. This
suggests that Al skills are now considered as
important as—or sometimes even more
important than—traditional experience and
education.

- Their companies also launched multiple Al
initiatives with minimal project abandonment.
This could mean that more companies may
be focusing on more clear, high-impact use
cases rather than chasing every Al
opportunity.

- They are also implementing programs to
accelerate Al adoption among employees
and offering incentives to encourage use.
This suggests more companies are
recognizing Al adoption can significantly
boost productivity, efficiency, and innovation.
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Most respondents say their companies screen
candidates for proficiency with Al tools.

Q: when you are interviewing a candidate for a
position in your organizations, how important is it
that they have ai skills and experience?
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2%
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They’re hiring candidates with hands-on industry
Al experience & problem-solving skills

Q: When interviewing a candidate for a position in
your organization, what types of questions do you

ask to assess their Al skills?
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Nearly 90% launched Al initiatives in the
last year; Most of them were deployed.

Q: How Many Al Pilot Projects Have You
Launched In The Last 12 Months?

31%
27%

18%

11% 13%

6 OR MORE NONE

Q: Of The Al Projects Launched, How Many Were
Deployed?

36%

25%

ALL

32%
8%

MOST SOME NONE




-\_~e The majority of

companies implemented
various programs &
strategies to jumpstart
Al adoption.

Q: Have you created any
special programs to
jumpstart Al within the
organization, such as a
special Al committee,
designated Al "superusers”,
or other approach?

Almost 3in 4 used
special incentives to
encourage employees to
use Al in the workplace.

Q: Have you offered any
special incentives to
encourage use of Al by
employees or
departments?
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Q

637

YES
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“® 40% say their companies
are monitoring Al usage
by employees and
departments

40%

YES

Q: Does your organization
track Al usage by employee
or department?

e Few said their
companies are
incorporating Al
usage as a KPI.

Q Does your organization
track Al usage by employee Y E S
or department?
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